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£ £ 

 regular large

americano 1.70 2.00
cappuccino 2.05 2.35
latte 2.05 2.35
espresso 1.35 1.70
hot chocolate 2.35 2.55
traditional tea 1.60  –
speciality tea 1.60 –

selection of cold drinks
red & white wine
draft & bottled beers
spirits & cocktails

 £
prices from

hot meals  6.95
jacket potato (various fillings) 3.25
nachos 3.99
nachos fully loaded  4.50
soup of the day (with bread roll) 3.50
sandwiches  2.00
fresh salads 2.50
subject to availability

 £
prices from

half a jacket potato (various fillings)  2.95

fantastic range of
organic hot meals 4.95
subject to availability

The View
Spectrum leisure centre, Guildford 
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COMMUNITY - MERCHANDISING

CommUNITY 
Day

HOPE IS MORE POWERFUL 
THAN HATE



COMMUNITY - MERCHANDISING



New free resources 
for educators
teaching music in
14-19 settings
Hip Hop, 
Music Production
&  Songwriting

Music Production
using Logic X Pro
A free 10 week
course for
LBHF students
aged 14-18
Starts Wednesday
27 April 5-6pm

Music ProductionMusic ProductionMusic ProductionMusic ProductionMusic ProductionMusic ProductionMusic Production
using Logic X Prousing Logic X Prousing Logic X Prousing Logic X Prousing Logic X Prousing Logic X Prousing Logic X Prousing Logic X Pro
A free 10 weekA free 10 weekA free 10 weekA free 10 weekA free 10 weekA free 10 week
course forcourse forcourse forcourse forcourse for
LBHF studentsLBHF studentsLBHF studentsLBHF studentsLBHF studentsLBHF studentsLBHF studentsLBHF studentsLBHF students
aged 14-18aged 14-18aged 14-18aged 14-18aged 14-18
Starts WednesdayStarts WednesdayStarts WednesdayStarts Wednesday
27 April 5-6pm27 April 5-6pm27 April 5-6pm

New free resources New free resources New free resources New free resources New free resources New free resources New free resources 
for educatorsfor educatorsfor educatorsfor educators
teaching music inteaching music inteaching music inteaching music inteaching music inteaching music inteaching music inteaching music inteaching music in
14-19 settings14-19 settings14-19 settings14-19 settings14-19 settings14-19 settings14-19 settings14-19 settings
Hip Hop, Hip Hop, Hip Hop, Hip Hop, Hip Hop, Hip Hop, Hip Hop, Hip Hop, Hip Hop, Hip Hop, Hip Hop, Hip Hop, 
Music ProductionMusic ProductionMusic ProductionMusic ProductionMusic ProductionMusic ProductionMusic ProductionMusic ProductionMusic ProductionMusic ProductionMusic ProductionMusic ProductionMusic Production
&  Songwriting&  Songwriting&  Songwriting&  Songwriting&  Songwriting&  Songwriting&  Songwriting&  Songwriting&  Songwriting&  Songwriting&  Songwriting&  Songwriting
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BLACK
HISTORY
MONTH

H&F

Tackling
Race
Inequality

H&F

Promoting Race Equality logo

PROMOTING 
RACE

EQUALITY

H&F
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FASHION - ADVERTISING

Stand number E3. VM and Display show 2016 
www.panachedisplay.co.uk   info@panachedisplay.co.uk

Exclusive launch of Skye mannequin at Retail Design Expo stand no 32 
info@panachedisplay.co.uk   020 8752 2520   panachedisplay.co.uk 

introducing

from Panache Display

31 Brook Street W1, 43 King Street WC2, Eden High Wycombe HP11



RETAIL - LOOKBOOK

WE LOVE
THE VIBRANT 
CITY OF 
LONDON
IT INSPIRES
AND FEEDS 
OUR CREATIVITY

WALKING 
LONDON
FOR 
INSPIRATION

our starting point for the collection. 
People watching, watching groups 
of people walking, talking, laughing. 
Their body language, their interaction 
with each other.
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HEALTHCARE - INFOGRAPHICS

Workbook

PD Communicate International
Training Meeting (ITM)

Wednesday 30th September – Thursday 1st October 2015

Mövenpick Hotel, Berlin, Germany

The importance of 
effective communication 
in Parkinson’s disease

Communication and challenges in PD

Communication needs for people with PD

Outcomes of improving communication for people with PD

PD Communicate

Remember, each 
patient is 

an individual
Encourage patients 

to ask questions

I’d like the doctor 
to remember to 
ask the patient 
how they feel 
and to listen

Care is considered 
incomplete 
if it is not 

accompanied by
COMMUNICATION 
INTERVENTIONS 

that address 
EMOTIONAL and 

PHYSICAL NEEDS5 

People with PD suffer 
a progressive loss 
in the ABILITY TO 
COMMUNICATE1

Up to

What do people with PD want?6

People with PD are 
AFRAID to ‘bother’ 

their healthcare 
providers with ‘TOO 

MANY’ QUESTIONS, 
and are FEARFUL OF 
COMING ACROSS AS 

A ‘COMPLAINER’7

39% of PD caregivers 
found it hard to 
ASSIST WITH 
THIRD PARTY 

COMMUNICATIONS4

People with PD who 
perceive a GREATER 

INVOLVEMENT in
their treatment 
decisions are

MORE SATISFIED
with their consultations12

PD Communicate is a expert-led 
training programme that aims to 

ENHANCE the PARTNERSHIPS and 
INTERACTIONS between PEOPLE 

WITH PD, their CAREGIVERS
and HCPS.

PD Communicate launched in
2014 and has been cascaded

in over 16 COUNTRIES, with an 
estimated reach of 500 HCPS

who all specialize in the 
MANAGEMENT OF PD. 

1. Skodda S, et al. Parkinsons Dis. 2013:389195.
2. Logemann JA, et al. J Speech Hear Disord. 1978;43(1):47–57.
3. Ho AK, et al. Behav Neurol. 1998;11(3):131–7.
4. Hatano T, et al. J Int Med Res. 2009;37(3):717–26.
5. Achury DM, et al. Invest Educ Enferm. 2015:33(1);102–11.
6. https://www.ncbi.nlm.nih.gov/books/NBK48513/pdf/Bookshelf_NBK48513.pdf.
7. Visser LM, et al. BMJ Open. 2016;6(11):e012110.
8. Plouvier AOA, et al. BMC Fam Pract. 2017;18(1):83.
9. The Global Parkinson’s Disease Survey (GPDS)
    Steering Committee Mov Disord. 2002;17(1):60–7.
10. Shimbo T, et al. Qual Life Res. 2004;13(1):81–9.

11. Canivet C, et al. PLoS One. 2016;11(9):e0162646.
12. Grosset KA, et al. Mov Disord. 2005;20(5):616–9.
13. Kleiner-Fisman G, et al. Parkinsons Dis. 2013:974964.

Abbreviations

HCP = healthcare professional

GP = general practitioner

PD = Parkinson’s disease

QoL = quality of life

“Through PD Communicate, I learnt
that the impact of my PD knowledge

and experience may be STRONGLY
ENHANCED with BETTER 

COMMUNICATION SKILLS.”

Maja Trošt 

Nicola Modugno Kristian Winge

Rocío García-Ramos

“PD Communicate has helped me
to TAILOR and FOCUS interventions. 
Patients feel very comfortable and are 

HAPPY with this kind of communication.”

“The programme has helped me to 
understand, communicate and be 

more EMPATHETIC with my patients. 
It has given me TOOLS for DIFFICULT 

CONSULTATIONS.”

“My patients leave the consultations
with a high level self-consciousness, 

MOTIVATION for adherence and
physical activity.”

The programme utilizes a 
multichannel approach to provide 
clinically-relevant TRAINING and 

EDUCATION on PATIENT-CENTRED 
COMMUNICATION and provision of 

supporting TOOLS.

The programme has improved
HCP-PATIENT RELATIONSHIPS.

People with PD perceived a
1.4-FOLD INCREASE IN PHYSICIAN 

EMPATHY* after HCP participation
in the programme.

Patient education 
is associated with 

BETTER QoL10 and 
BETTER PERCEIVED 

HEALTH11

in people with PD

Only 4.8% of people 
with PD were VERY 
SATISFIED WITH 

THEIR DIAGNOSTIC 
PATHWAY8

Dissatisfaction 
significantly correlates 
to communication with 
the GP or neurologist8

67% of people 
with PD and their 

caregivers said the 
most important factor 
relating to physician 

satisfaction was 
WHETHER THEY ARE 
EASY TO CONSULT, 

KIND, SYMPATHETIC, 
AND IF THEY TAKE 
SUFFICIENT TIME4 

have voice and 
speech impairments2,3

90%

39%

4.8%67%

Quotes about PD Communicate from the expert leaders

Advice for communicating with people with PD

References

Communication with people with PD should be aimed 
towards EMPOWERING them to PARTICIPATE in the 

judgments and CHOICES about their own care6   

Their VIEWS, OPINIONS, BELIEFS, and ATTITUDES should be
considered as a key component of therapeutic encounters13

PATIENT 
SATISFACTION WITH 

COMMUNICATION 
in PD can

SIGNIFICANTLY 
IMPACT THEIR QOL9

*according to the Jefferson Scale of Empathy



HEALTHCARE - EVENTS



HEALTHCARE - EVENTS 



HEALTHCARE - EVENTS



HEALTHCARE - EVENTS



PROPERTY - BRANDING

CO
M

IN
G

 S
O

O
N

   1 & 2 bedroom apartments
  2, 3 & 4  bedroom houses 

With Shared Ownership

the-victoria-quarter.com
0845 600 4072

Shop until you to drop

With so many great shopping centres nearby, it’s pretty diffi cult to 
resist!  County Square has all the big high street fashion brands, 
like H&M, Warehouse and Oasis, as well as the classics like M&S, 
Debenhams and Next.  Meanwhile, Ashford Designer Outlet with 
70 leading brands brands such as Abercrombie & Fitch, Barbour, 
Cath Kidston, Jack Wolfskin, Lacoste, Nike, Polo Ralph Lauren 
and Tommy Holfi ger as well as home brands like Denby, Molton 
Brown and Le Creuset, all at affordable prices. Park Mall in the 
centre of Ashford has you covered, with everything from phone 
specialists, Mobile Street, to Made in Ashford hosting a collection 
of locally made designer items. Talk about convenience!  

Get active

Want a bit more action?  Head to The Stour Centre in Ashford, 
offering a huge array of sporting activities, state of the art gym 
facilities, abundant group classes including Zumba, trampolining, 
pilates and swimming. And after all that why not enjoy a calm
and soothing rest in the on site health spa?

Child of nature?  

You’ll be right in your element: Kent has a wonderfully varied 
landscape from sandy shorelines and secluded bays to country 
parks and nature reserves, from sprawling green fi elds to leafy, 
ancient woods. And with more than 4200 miles of public rights 
of way, there’ll always be a new route to take, and a new vista
to appreciate.    

That’s entertainment

For music lovers, there’s no shortage of venues in which to enjoy 
world-class performers and local talent.  Revelation St Mary’s 
brings you international artists, from folk to jazz to classical, in 
an intimate but epic atmosphere, which brings out the best in 
everyone, both audiences and performers.  Feel like throwing 
some shapes on the dance fl oor?  Pay a trip to Victoria’s Cabaret 
Club where you can drink and dance the night away.

Theatregoers can enjoy all sorts of performances at The Sinden 
Theatre, from comedy to high drama.  Or join Ashford Theatre, 
formed by a community of people who want to create amazing 
amateur theatre in the local area.  Or if the moving screen 
is what moves you, Cineworld shows all major releases and 
blockbusters.  

And as a real treat for all you culture vultures, there’s the 
Canterbury Festival every October which attracts 60,000 people 
to events including music, theatre, dance and exhibitions. 

FEEL PART OF A NEW BEGINNING



PROPERTY - ADVERTISING

SUMPTIOUS 
IN STRATFORD
1& 2 BEDROOM APARTMENTS 
NOW AVAILABLE From £202,995
Lorem ipsum dolor sit amet, consectetur adipiscing eliroin 
nec dapibus urna donec in elit at ante fringilla condimentu vitae 
nulla. Nullam dignissim aliquam velit nec convallis. 

ardenquarter.co.uk



PROPERTY - BILLBOARDS

LIGHT SPACE HOME

2, 3 & 4 BEDROOM HOUSES NOW AVAILABLE From £292,995
1& 2 BEDROOM APARTMENTS NOW AVAILABLE From £202,995
RETIREMENT LIVING 1& 2 BEDROOM APARTMENTS From £192,000 (80% share)

ardenquarter.co.uk
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MOVING IMAGE - BRANDING

https://vimeo.com/243616038

https://vimeo.com/295751398
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ILLUSTRATION




